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Colors and websites
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Current Company-Wide Look and Feel

Logos and Colors.  

● “House” Logo
● Purple and Green Color scheme
● Block, serif, fonts

○ Script used on Cornerstone Awards

Icons and Imagery.  

● Purple icons over Green
● Full-width images 
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Everything is Similar

NHHBA Home Show Cornerstone

None of the sites have their own identity.
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Brand Facelift
What we’re thinking
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Introducing accent colors

Boston Subway Is a great example of how accent 
colors can compliment a brand.  

● The Bold “T” in a circle is the master brand, 
and the sans serif font is used throughout

● Regardless of which line you’re on you know 
you’re on a Boston subway.

● The only difference between each, from a 
branding perspective is their accent color!

We want to do something similar for the HBA, 
Cornerstone Awards and the Home show!



Vizuluxe and NHHBA

Gold, Silver and Bronze

After much deliberation, we’ve concluded that the 
best set of 3 colors that work within the existing 
brand are gold, silver and bronze!  

● NHHBA: Silver
● Cornerstone Awards: Bronzed

○ With logo refresh
● Home Show: Gold
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NHHBA.com
And the Home Show, and the 
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Current Site Map

Currently the site is as flat as a pancake.  

● 28 first-level navigation options 
● 25 of 28 first-level navigation pages have ZERO 

secondary pages
● For Instance, “Industry Info” is a main menu item 

with 3 secondary pages in the drop down on the 
site, but from url standpoint, they the three 
secondary pages are all first level links.

● The current site map is to the right.
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New Site Map

Here are a few changes.  

● Builder Mag a Top Level Link
● Second and third level navigation added 
● “Index” pages eliminated
● Lots of past events eliminated
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Current Look and Feel

The current site is generic and has a few problems.  

● White background with pictures and text thrown 
on top of it in no particular order.  

● Spacing is inconsistent and random
● Some images are stretched to fit spaces
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Proposed Look and Feel

We will build this website on the Wordpress 
platform.  

● Our web developer suggests using the Bridge 
template as it’s the most customizable.

○ 376 unique templates to pull pieces from.
● Lots of user generated photos.
● Cutout Concept with user generated photos

○ Rough examples to the right
○ Also feature name of builder and 

project name.
● Social Media mirrors this.

http://preview.themeforest.net/item/bridge-creative-multipurpose-wordpress-theme/full_screen_preview/7315054
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User Generated Content

Regardless of the facelift, the brand refreshed website 
will feature a lot of user generated content.  

● We’re going to ask all members to submit photos 
of their jobs.

○ Before and after shots, action shots, team shots .
○ Used on website, magazine and social media

● We’ll set up a seperate email address for builders 
to submit photos to.
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Granite State Builder
Facelift
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Current Cover vs New Cover
Current  

New  
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Current Spread vs New Spread

Current Spread.  New Spread.  
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New Spread
Features.  

● Articles need less stock artwork
● Larger impact photos
● Engaging /simple close ups
● Advetorial link
● Simple design elements in silver
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New Magazine Content

Content changes.  

● Builder Bio’s
○ Large Spread(s) with photos
○ Interview with Builder

● Photo Gallery page
○ To entice builders to submit photos

● Offer Ad design to advertisers 
○ Vizuluxe will offer cheap design services to 

clients who want to advertise but don’t have 
an ad.

○ Not a money maker for us, but it will allow 
others to advertise.
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NHStateHomeShow.net
Current Site
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Look and Feel

The current site is...not good.  

● Lacks cohesive understanding
● Logos to the right are just plopped in there 
● Hard to read
● Secondary pages are long and could be broken 

up into multiple, concise pages.
● No Backwards navigation
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Site Map

The navigation is simple but effective.  

● 8 top level navigation links
○ Good, but not great (target is 5) 

● ZERO secondary pages
○ Not good from an SEO standpoint
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New Site Map

We recommend the following navigation 
changes.  

● Top level nav on EVERY page
● Each seminar gets its own page

○ Seminars split into days 
● Exhibitor Info Split up 

○ Info on one page
○ applications/forms on another

● Sponsorship page has multiple links
○ All sponsorships can stay on the 

same page, but there will be 
multiple links under the drop 
down menu. 
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Platform

We will build this website on the Wordpress 
platform.  

● Our web developer suggests using the Bridge 
template as it’s the most customizable.

○ 376 unique templates to pull pieces from.
● Same as discussed above.

http://preview.themeforest.net/item/bridge-creative-multipurpose-wordpress-theme/full_screen_preview/7315054
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Home Show Tagline

Perfect your hoME 

● Emphasis on the ME in “home” to emphasize 
how each individual can find what they want at 
the home show!
○ Also present in the updated logo
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Emphasize the smaller projects

“Gutters over Garage”

● Highlight the $2500 projects over the $25,000 
projects 
○ Nobody spends $25K on a whim but some 

people may spend $2,500.
● Daily seminars/tutorials about things such as:

○ Building your own retaining wall
○ How to tile your own bathroom
○ Installing an irrigation system

● A bit of “reverse psychology” 
○ I can do this, but I’d rather hire someone!
○ That’s why people pay for oil changes.
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Home Show Visuals, 1

“Through the windows” 

● Show what visitors WANT to see when they 
look through their window!

● Works for outside and inside
● Allows us to feature vendors
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More Examples
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Home Show Visuals, 2

“Blur” 

● “Action shots” with the subject, working, 
clear and the rest blurred.  Personalizes the 
project.

● Playful but relatable.
○ We wouldn't show heavy machinery.  Just 

ladders and hand tools. 
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More Examples
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Media Strategy

It’s still early, but here is the overall strategy: 

● Jack Heath Sponsorship
○ Coming out of NHHBA budget.

● Additional iHeart Radio.
○ No Need To Rush Since Show is 6 Months Away, but f something has to be signed 

immediately – I would recommend we only agree to $15,000 Cash/$15,000 Trade (as opposed 
to $20K). 

○ iHeart Media’s budget allocation for 2018 was $10,396.34, (so $15K is a 50% increase)
● Remaining Budget

○ Mix of TV, Radio, digital and limited print
■ Digital has not been done in the past, but will be prominently featured this year.

● See Handout for more info.
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NHCornerstoneAwards.com
Current Site
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Current Look and Feel

The current Cornerstone awards site is actually 
pretty damn good!  

● Well thought out layout
● Sublte design features

○ Blue background
○ Gray, textured header background

● Good use of sidebars throughout
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Site Map

Again, the navigation is simple.  

● 9 top level navigation links
○ Good, but not great (target is 5) 

● The only secondary links are the entries.
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Future Plans

This years event is in September, so there’s not 
much we can do for 2018.  2019 however...  

● Clean up the navigation
● Make voting easier
● New actual trophies
● Get the Cornerstone Awards feel prestigious 

again.

We’ll tackle this after the home show and nhhba stie 
is done.
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Questions?


